ECO COMMERCE EXCHANGE SPEAKER SERIES 2014-17 (ECESS)

AUGUST 2014

The ECESS Facilitates:

Linkages with technology, finance, and service providers.

Examines and exploits new market opportunities.

Promotes environmental sustainability.

Features speakers from organizations around the world.

Shares leadership stories of enterprises that have found economic

advantages by integrating Eco Innovation into their corporate

strategy.

« Increases learning, adoption, and incremental innovation.

« Encourages collaboration and networking, knowledge exchange
and the identification of common needs.

+ Accelerates new technology and knowledge transfer across

industries and borders.
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The ECESS events are webcast around the world, and act not
only as a learning opportunity but also as a networking forum for
individuals to come together, to share and to promote sustainable
business practices, and to build partnerships.

Please visit the ECE to better understand what our unique Speaker
Series is all about: click this link.
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Call for Speakers

Eco Innovation and Eco Commerce

Doing more with less, embedding innovation into your organization,
reducing waste, mitigating risk, engaging employees, building
relationships, and improving profitability. Compliance-based, market-
driven, and value-driven market opportunities.

Entrepreneurship, Eco Innovation, SMEs & Local Development
SMEs often lack knowledge about technology, solutions and the
capabilities to adopt and adapt them to their needs and practices;
have difficulties in meeting and complying with environmental
requirements.

Natural Resources and Waste
Sustainable consumption of metals, minerals, forests, land, food, air,
water, and natural capital.

Health and Environment
Protecting public health and preventing pollution of air, water, and
food chain from chemicals and pollutants.

Nature and Biodiversity
Integration of nature protection into agriculture, fisheries, regional
development and transportation.

Technology
Best Adaptation Solutions (BAS)

Law
Environmental Issues and Positive Change.

Resilience
Best Adaptation Solutions (BAS) to Climate Risk.

Finance
Financial markets play a critical role in the process of building resilient
business and communities.

Financing Innovation
Access to capital, commercializing Eco Innovation and Innovative
Business Ideas.

MicroFinance
Connecting micro-finance and solution providers to markets.

Insurance
Public-private partnerships to control risk and loss - insured risk,
indirect risk, and unusual events.

Marketing
Branding, Virtual Marketing Solutions (VMS), Values-Based
Customer.

Philanthropy
Impact Investment, Catalytic Philanthropy, Values-Based Donor.

Travel & Tourism
Eco-friendly Business and Leisure Traveler.

Lifestyle
Eco-inspired Fashion, Food, Transportation, Goods, Services.

Cultural Exchange
With the exchange of culture comes an understanding of others -
even new perspectives on ourselves.
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